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1. Introduction 

a. Social Media: state of the art 
b. Social Media Analytics: definitions 
c. Business point of view 
d. Measurement Framework and Metrics 

 
2. Social Media Analytics in Research 

a. SMA in research studies 
b. Frameworks 
c. Different approaches 
d. Examples of research works 
e. SMA in Twitter: examples 

 
3. Social Network Analysis 

a. Graphs 
b. Metrics 
c. Tools 

 
4. Orange Data Miner 

a. Introduction to Orange 
b. Text Mining with Orange 
c. Social Network Analysis with Orange 
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